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Saat ini supporter perempuan mulai sering ditemui kehadirannya dan 
jumlahnya terus meningkat dari waktu ke waktu. Sangat kentalnya nuansa 
gender yang di dominasi oleh pria dalam komunitas pendukung klub sepak 
bola membuat hal ini semakin menarik untuk diteliti. Awalnya eksistensi 
kaum hawa dalam mendukung Persib Bandung masih bersifat individual, 
setelah jumlahnya semakin berkembang di bentuklah Viking Girls. Viking 
Girls adalah nama pendukung asosiasi sepak bola Bandung (Persib) untuk 
pendukung perempuan. Teori yang digunakan pada penelitian ini etnografi 
komunikasi. Penelitian ini bertujuan mengetahui bagaimana situasi 
komunikatif, peristiwa komunikatif dan tindak komunikatif dapat 
mempengaruhi ekspresi yang muncul dari perempuan penggemar klub sepak 
bola saat berada di stadion. Metode yang digunakan dalam penelitian ini 
adalah kulitatif dengan studi kasus pada komunitas Viking Girls kota 
Bandung. Teknik Pengumpulan data yang digunakan berupa observasi 
berperan, wawancara mendalam, dokumentasi dan studi literatur. Informan 
utama dalam penelitian ini adalah enam orang anggota komunitas Viking 
Girl.  Hasil penelitian menunjukan bahwa situasi yang terjadi selama di 
stadion dapat mempengaruhi ekspresi yang muncul dari para perempuan 
penggemar klub sepak bola. Peristiwa komunikatif mempengaruhi pula 
bagaimana interaksi para perempuan penggemar klub sepak bola selama 
berada di stadion. Dalam konteks tindak tutur para perempuan penggemar 
klub sepak bola masih pasif dalam mengekspresikan berbagai tuturan yang 
ada, namun meraka akan selalu merepon kata-kata slogan.  
 
Kata Kunci : Etnografi Komunikasi, Situasi Komunikatif, Tindak 
Komunikatif, Peristiwa Komunikatif, Perempuan Penggemar klub sepak 







The number of football female supporters is increasing. This phenomenon 
become very interesting to study because it happens in  the world which is 
dominated by men. Initially the women’s existence in supporting Persib 
Bandung (Bandung football association) was very individual. However since 
more and more women were interested in joining the community, they formed 
Viking Girls. The theory used in this research is communication ethnography. 
This study aims to find out how communicative situations, communicative 
events and communicative actions influence the expressions shown by women 
supporters while at the stadium. The method used in this research is 
qulaitative with case Study in Bandung Viking Girls community. Data 
collection techniques used are in the form of role observation, in-depth 
interviews, documentation and literature studies. The main informants in this 
study were six members of the Viking Girl community. The results showed 
that the situation occurred during the match in the stadium could affect the 
expressions which aroese from women football supporters while in the 
stadium. In the context of speech acts of women football supporters were still 
passive in expressing various existiing speech, but they would always respond 
to the words of the slogan 
 
Keywords: Communication Ethnography, Communicative Situation, 

















DAFTAR TABEL  
 
Tabel 2.1 Penelitian Terdahulu ..................................................................... .......39  
Tabel 3.1 Daftar Informan Utama Penelitian  ............................................... .......44  
Tabel 3.2 Daftar Informan Pendukung Penelitian  ........................................ .......44  
Tabel 4.1 Bentuk Euforia yang Dirasakan Selama di Stadion  ..................... .......72  
Tabel 4.2 Ekspresi Euforia Selama di Stadion  ............................................. .......76  
Tabel 4.3 Hambatan Euforia ......................................................................... .......83  
Tabel 4.4 Setting Komunikatif  ..................................................................... .......87  
Tabel 4.5 Participans Komunikatif   ............................................................. .......93  
Tabel 4.6 Ends Komunikatif ......................................................................... .......96 
Tabel 4.7 Act Sequance Komunikatif  ........................................................... .....100  
Tabel 4.8 Keys Komunikatif  ......................................................................... .....103  
Tabel 4.9 Instrumentalities Komunikatif  ..................................................... .....107  
Tabel 4.10 Norm Komunikatif  ..................................................................... .....109  
















DAFTAR GAMBAR  
 
 
Gambar 2.1 Alur Berpikir Penelitian  ................................................................... 39  
Gambar 4.1 Logo Komunitas Viking Girls  ......................................................... 61  
Gambar 4.2 Event Buka Bersama Komunitas Viking Girls  ................................ 62  
Gambar 4.3 Bagan Situasi Komunikatif  .............................................................. 69  
Gambar 4.4 Para Pendukung Tira Persikabo  ....................................................... 71  
Gambar 4.5 Viking Girls saat di luar stadion  ...................................................... 71  
Gambar 4.6 Kegembiraan Anggota Viking Girls Saat Bertemu Sesama Rekan  . 72  
Gambar 4.7 Ekspresi Euforia Anggota Komunitas Viking Girls  ........................ 76  
Gambar 4.8 Ekspresi Kekesalan Viking Girls Saat Persib Gagal Mencetak Gol  78  
Gambar 4.9 Viking Girls berfoto di Stadion Gelora Bung Tomo  ....................... 81  
Gambar 4.10 Saat menyaksikan pertandingan away  ........................................... 82  
Gambar 4.11 Kekecewaan Viking Girls saat Persib Kalah  ................................. 82  
Gambar 4.12 Bagan Tindak Tutur  ....................................................................... 86  
Gambar 4.13 Denah Stadion Si Jalak Harapat  .................................................... 88  
Gambar 4.14 Viking Girls Saat Berkumpul di luar Stadion  ................................ 92  
Gambar 4.15 Ilma menyaksikan pertandingan secara individu  ........................... 94  
Gambar 4.16 Anggota Viking Girls Saat Menyaksikan Pertandingan  .............. 103  
Gambar 4.17 Spanduk Viking Girls  .................................................................. 106  
Gambar 4.18 Perempuan Penggemar Klub Sepak Bola Melakukan Koreografi 
 .............................................................................................................................. 113  
Gambar 4.19 Bagan Tindak Tutur  ..................................................................... 116  
Gambar 4.20 Proses interaksi Tindak Tutur Lokusi  .......................................... 117  
Gambar 4.21 Proses interaksi Tindak Tutur Ilokusi  .......................................... 119  








Anshori, Dadang S. Etnografi Komunikasi: Perspektif Bahasa. 2017. Jakarta: 
Rajagrafindo Persada. 
Chaer,  A.  &  Leonie,  A.  Sosiolinguistik:   Perkenalan  Awal.  2010.  Jakarta:  
Rhineka Cipta  
Creswell, John D. 2007. Qualitative Inquiry an Research Design.  London:  Sage 
Publication 
Denzin, N. K. dan Lincoln, Y. S. (1994). Handbook of qualitative research. 
Thousand Oaks, CA:  Sage Publications 
Hancock, B., Elizabeth, O., & Kate, W. 2009. An Introduction to Qualitative 
Research. The NIHR RDS EM / YH :  Leicester. 
Ibrahim, A.S. 1994.Panduan Penelitian Etnografi Komunikasi. Surabaya:   Usaha 
Nasional 
Kuswarno, E. 2008. Etnografi Komunikasi:  Pengantar dan contoh penelitiannya. 
Bandung:  Widya Padjajaran. Hal. 11-43 
Kuswarno, E. (2009). Metode Penelitian Komunikasi Fenomenologi: Konsepsi, 
Pedoman, dan Contoh Penelitiannya. Bandung: Widya Padjadjaran. 
Littlejohn, S. W. (2009). Teori Komunikasi (Theories of Human Communication) 
Edisi 9. Jakarta: Salemba Humanika. 
Mason, J. 2002. Qualitative Researching. Sage Publications Ltd :  London 
Moleong, J. L. (2002). Metode Penelitian Kualitatif. Bandung: Remaja Rosdakarya. 
Mulyana,  D.  2001. Metodologi  Penelitian  Kualitatif:   Paradigma  Baru  Ilmu 
Komunikasi dan Ilmu Sosial Lainnya. Bandung:  PT Remaja Rosdakarya 
Mulyana, Dedi. 2014. Ilmu Komunikasi Suatu Pengantar. Bandung : PT Remaja 
Rosdakarya.  
Neyland, D. 2008. Organizational Ethnography. Sage Publication:  Los Angels 
Patton, M.Q. 2001. Qualitative Research & Evaluation Methods 3rd edn. Sage 
Publication:  Thousand Oaks 
15 
 
Peshkin, A. 1993. The goodness of qualitative research. Educational Researcher,  
22 (2),23-29.  
Pini, B. 2016. Qualitative Data Analysis. Griffith University. 1-56. 
Rampton, B. 2009. Dell Hymes’s visions of enquiry. Text and Talk, 29, 359-369  
Rohmadi,  M.  2004. Analisis  Wacana Pragmatik (Kajian Teori dan Analisanya). 
Surakarta: Yuma Pustaka. 
Rusminto, N.E. 2009.Analisis Wacana Bahasa Indonesia. (Buku Ajar).Bandar 
lampung:  FKIP Universitas Lampung 
Rustono. 1999. Pokok-pokok Pragmatik. Semarang: CV IKIP Semarang Press. 
Saville,T.M. (2003). The ethnography of communication:  An introduction. Oxford. 
UK:  Blackwell  
SIRC.  2008. Football Passions. Oxford:  The Social Issues Research Center 
Susanto, Phill. 1976. Filsafat Komunikasi. Bandung:  Binacipta. Hlm. 2 
Toffoletti, Kim. 2017 Women Sport Fans:  Identification, Participation, 
Representation. Routledge:  New York. 




Almut, Sülzle. 2005.  Football as a Refuge for Masculinities? Ethnographic 
Comments on Space for Gender in the Stadium. In Gender kicks. Hal 37–
53. 
Budka, P. & Jacono, D. 2013.  Football fan communities and identity construction: 
Past and present of “Ultras Rapid” as sociocultural phenomenon.Hlm, 1-
12 
Connell, R. & James, W. 2005. Messerschmidt.‘Hegemonic Masculinity:  
Rethinking the Concept’.Gender and Society.Vol. 12(6), hal 829–859 
Cottinghamm D. Marci. 2012. Interaction Ritual Theory and Sports Fans: Emotion, 
Symbols, and Solidarity. Sociology of sport journal. Vol(29), hlm. 168-185 
16 
 
Doidge, Mark. (2013). “If you jump up and down, Balotelli dies”: Racism and 
player abuse in Italian football. International Review for the Sociology of 
Sport. Vol. 50(3), hlm. 249–264.  
Esmonde, K., Cooky, C., dan Andrews, D. 2015. “It’s supposed to be about the love 
of the game, not the love of Aaron Rodgers’ eyes”:  Challenging the 
exclusions of women’s sports fans. Sociology of Sport Journal 32(1):  22–
48. 
Ferguson D. John. 1981. Emotions in Sport Sociology. International Review for the 
Sociology of Sport. 
Fuschillo Gregorio. 2018.  Fans, fandoms, or fanaticism?.  Journal of Consumer 
Culture. Hlm, 1–19 
Grodecki, M. (2017). Building social capital: Polish football suporters through the 
lens of James Coleman’s conception. International Review for the 
Sociology of Sport, 1-20 
Jones, K.W.  2008. Female Fandom:  Identity, Sexism, and Men’s Professional 
Football in England’.Sociology of Sport Journal. Vol. 25(5), hal16–37. 
Kalou, Z. & Smith, E. 2015. Using Ethnographyof Communication 
inOrganizational Research. Hal 1-27 
Kossakowski, R. (2015). Where are the hooligans? Dimensions of football fandom 
in Poland. International Review for the Sociology of Sport, 52(6), 693–711 
Kossakowski, R., & Besta, T. (2018). Football, Conservative Values, and a Feeling 
of Oneness with the Group: A Study of Polish Football Fandom. East 
European Politics and Societies: And Cultures, 32(4), 866–891. 
Kusuma, Yoseph Benny. 2017. Analisis Perilaku Pendukung Perempuan Klub 
Sepak bola di Indonesia.  
Lenneis, Verena. 2013. FemaleFootball Fans in Denmark. Socialization, 
Behaviour and Everyday Life of Female Fans,Gender Constructions and 
Negotiations in the Stadium. Master’s thesis, University of Copenhagen. 
Vol. 14(6), hal850-863. 
17 
 
Lenneis, V. & Pster, G. 2015. Gender constructions and negotiations of female 
football fans. A case study in Denmark. European Journal for Sport and 
Society. 12 (2), hal 158-178 
Pfistera, G., Lenneisa, V., & Svenja, M. 2014. Female fans of men’s football– a 
casestudy in Denmark. Journal Soccer & Society. Vol. 14(6), hal 850–871 
Polkinghorne, Donald E. 2005. Languange and Meaning :  Data Collection of 
Qualitative Research. Journal of Counseling Psychology. Vol. 32(2), hal 
137- 145. 
Pope, S. 2013. “The love of my life”:  The meaning and importance of sport for 
female fans.Journal of Sport & Social Issues. Vol 37(2), hal176–195. 
Putry, M.E.H. 2016. Peristiwa Tutur Dalam Mockumentary Malam Minggu Miko. 
Vol 7(1), hal 17-19 
Starman, Adrijana Biba. 2013. The Case Study as a Type of Qualitative Research. 
Journal of Contemporary Educational Studies, Vol. 1. 
Van Maanen, J. (1979). The fact of fiction in organizational ethnography. 
Administrative Science Quarterly. Vol 24, hal 539-550. 
Vimieiro, A. C. (2016). The digital productivity of football suporters. Convergence: 
The International Journal of Research into New Media Technologies, 
24(4), 374–390. 
 
